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Eicaywyn

* H AieBvAgEpeuva «EpmmoToolvng Tou Koivol» yia To 2023, pI €pEuva TTOU OXEOIGIETOI KA
uhottoleiTan amd 10 IRIS (International Research Institutes, pe eknmpoowmno otnv EAA&Oa Tnv Focus
Bari), mMxpéxel To KOIVO ioBNUa EPTIOTOOUVNCS TWV TTOANITWV TTOAM®OV XWPWOV TTAVW OTX TTIO CNUOVTIKG
(NTAMOTO TTOU ONUEPT KMTXOXOAOUV TNV avBpwmoTNTA. Q¢ 0TOXO €IXE VO KATKVONOEI:

1. Tnv KoivA} yvwun yia TNV OIKOVOUIX KO T& OIKOVOUIK& TOU VOIKOKUPIOU
2. Ta emnmeda EPMOTOOUVNG KO XVNOUXIOE VI TNV KAIMOTIKA OGAAGYA
3. TIC MPOOMTIKES YIX TV KATROTON TWV EOVIKWV OCUCTNHATWV UYEIRC

* AuTA n €kBeon MaxpoucI&lel T KMOTEAECUAT YIX TNV KXTXOTKON TWV EOVIKWV GUOTNUETWY UYEIXC.
Y& EeXxwpPIOTEC EKOETEIC EKDIBOVTAI OI XTTOYEIC VIO TNV OIKOVOMIX KO TV KAIMOTIKA GAAGYA.

* H €peuva ameuBivOnke o€ EVAAIKEC GVTPEC KO YUVAIKES, ME EVOX GVTITTPOOWTIEUTIKO Oelyuat 500-
1000 aTopwv ové xwpo. ZUVOAMK& oupueTeixav oxeddv 19.000 aroua oe 27 xwpeg (18.688).

* H die€aywyn TNG €peuvag oAoKANPwWONKe NETAED DePpounpiou Kal louviou 2023. Tax OedONEVT
OUMEXONKaV OIGOIKTUGKG o€ 25 xwpeg, TNAepwVIKE (CATI) otnv Toupkia Kol i (wonc (TAPI) otn
MARKET — BOUAyopia.
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FUpHETEXOUOEC XWPEC

Mo va padete mepioodTePA viax To IRIS Kol TIG eTRIPEieC MEAN TOU EMIOKEPOEiTE TO Www.irisnetwork.org/network
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http://www.irisnetwork.org/network
http://www.yanhaas.com/
https://www.marketlinks.bg/
https://www.market.at/
https://www.instinctandreason.com/
https://www.sugataresearch.com/
https://banda.ie/
http://www.focusbari.gr/
http://www.illuminateasia.com/
http://www.alesresearch.com/
https://www.trcompany.co.kr/
https://www.emcresearch.com/
http://www.nuevainvestigacion.com/
http://www.intervista.ch/
http://www.isracenter.com/
http://www.arc.com.pl/
http://www.eraresearch.com/
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1.H Amown viax To EOVIKO 2Z0oTnua YyEIog oTIC 27 XWPEC

2.H EpmoTooivn otnv laTpiki & OXPUOKEUTIKA
EmoTAun

3. Kipiax ZuunepaopoTa / «Key Learnings»
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Amown yix 1o ZioTnua Yyeiag otn Xwpo

Ep. «[Toio armé TIC MXPOKATW PPAXOEIC TAIPIK(EI TTEPIOOOTEPO TNV &ITOWN 0&C yioi To EOvIKO 2Z0oTnuo Yyeiog,»

% To cUCTNHUX UYEIXC % To cUoTNHPX UYEIAC Eival
givan ayoyo O€ KAXTXOTAON KPIoNG

W
% 25%

UECOG 6p0G 359 399, UECOG 6p0G
% To cuoTnuQa uys ag % To cUoTnua yyai ac
& val Bacik& KaAo XEIPOTEPEUEI ‘
N6TIo Kopéat 68% BouAyopio 43% r&gsggpo OE... .
lamovic 59% Navopég 42% Ep)\)\é(éa —
Ivdovnoia 55% FoMix 41% Tavalioe A4%
Ivdia 55% MoAwvia 41% Poupavia 44%
loTToviok 52% Kavadag 41% Bo U)\Y(E(F)TO( 402/0
Meppavia 51% MEEIKO 41% rorwvia 38%
EABeTiax 48% DivAavoia 41%
OMavdix 45% NiBouawvia 40%
AuoTpia 43% BpaQiNia 39%
ITOXATCx 39%
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NMpoBAnuara oro ZuoTnua Yyeiacg otn Xwpo
Ep. «KOT& TN yvwun GGG, TT0I0 &I TX MAXPaKA&TWw eubuveral MEPIZXOTEPO yio T mpoBANUATO OTO GUCTNUO UYEIOVOUIKNG
mepiOXAWNC 0TN XWPK OKG;»

% AVETIXPKAC XpNHOTO30TNON % AvVOTIOTEAECHOTIKNA SIOXEIpION
VI TO 0UOTHHO TOU GUCTHHOTOC

36% MEooc 6po¢ Ck... 63%
MEDOG 0POG 37% UEDOC 6POC 75%
Bopeiax Auepiki Kevtpikn/NOTIo AuEpIKN
37% 63%
Acia - EIpNVIKOG Acio — EIpNVIKOG
37% YwnAdtepo oE... .
B. Eup®rn HO(VO(Ué(C; TT% B. Eup®rn

35% lvdovnoia 75% 63%
N Eup®rn KO)\OUBTO( 75% Bopeia AuepIkn
25% -
KA - N Eup®rn
al BpalIANiax 73%

lpAavOix 73%
BouAyapia 72%
EABeTIO 70%
Poupavia 70%
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KuBepvnTikog Xeipiopoc Tne Yyeiovouikig NMepifaAywnc

Ep. «2€ YEVIKEC YPAUUES, EYKPIVETE N KXITOOOKIUA(ETE TOV TPOITO LIE TOV OTT10i0 N €6VIKN KUBEPvVNON [TNG XWPAG]
XEIPICETA TO (NTNUG TNC UYEIOVOUIKNC TTELIBOAWNC;»

Baon: n500- n1000 ava x@po % Eykpiong

% Eykpivw ATTOAUTWG 74%

10% °%% 68
0

Eykpivw ev p€pel B Eykpivw ATTOAITWG

Aaio - Eipnvikog 12

18%
25%

52% 0,
Kevtpiki/NOTIo 51% 48%
ApepIKN Y 8% 8% 46% 44% 44% 44%
4% ° ° ° 43% 43% 43%
17% 4% 39% 39% 39% 389
12% 1094 % 77 6% | - 38% 36% 36% 35%
Bopeio Auepiki 10 || 199, 8% o% % 3% 39
0,
| 15% 2%,6 21% 26% o5y,
o] 3% B 0% e 23% 23% Lo
. - 44% 44% 9 2%
NG6TIo Eup@rn | | = 38% 40% 370, - © 28 8% " 17%
34% 34% 34% 329 319 34% 5194 33% 32% 6% 1%
24% o 25% 24% 24% 00% 21%
| 18% 16%
. . 3% ~°°
Bopeia Eupwrin
STt Y SIS S TP TN A SR SRR SRR SERRC SR NS SR S SN S S SN SN
%OQ% & F & & & @{&k & & & A@é & & @‘5& & &é\ & & 00&\ & Q'&O Q‘*A\ & «0$\ S @QG &
,0,\\6 \4‘00 K Qe X ®$\\ NS ©R < @qf’ S S &0 £ & ™ & € & Q)oy
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PpoVvTidA YIX TIC O EUXAWTEC KOIVWVIKEC OUXOEC

Ep. «[1600 aiyoupol €i0TE OTI N XWPG OXG KAVEI (PPOVTILEI IKKVOITOINTIKK TNV UYEIX TWV IO EUGAWTWY KOIVWVIKWV OUXOWV;»

Ny

ME&oog 6poc

9%

MoAG ciyoupol

Mé&aoog 6pog

38%

‘Ox1 T000
Ziyoupol
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Méoog 6pog
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Bopeia Megikd
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MNavouéeg
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NoTIx KopEa

Aoia - Eipnvikdg  Ivdovnoia
AuoTpoaic

lamwvia

Mepuoavia

EABeTia

Hvwuévo Bawoilelo

oMo
AuoTpia
OMavOIa
DivAavoio
NiBouavia
IpAavdia
MoAwvic
lomovia
IToNix
ToupkKia
Poupavia
EM&Oa
BouAyapia

KevtpikA / NOTIo
AuepIkn

Bopeix Eupmrn

NoTI Euprn
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Ynnpeoiec Yyeiag: O1 KaAUTEPEC OTOV KOGHO

Ep. «[1600 aiyoupol €i0TE OTI OI UTTNPETIEG UYEIOVOUIKAG TTEQIBOAWNG TNG XWPAG OXC EIVAI XITO TIG KKAUTEPEG OTOV KOGLO;»

N

Mé&oog 6poc

12%

MoAd ciyoupol

Méoog 6pog

30%

‘Ox1 T600
Ziyoupol
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HMA
Kovadag
Me&ikd
BpaQiNia
KoAopBiax
Mavaudg
NoTIO Kopéa

lamwvia

Aciax - Eipnvikdg  AuoTpoNicd
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Mepuavia
OMavOIa
oMo
AuoTpia
Hvwuévo BaoiAelo
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NiBouavia
IpAavoia
MoAwvia
lomowvia
IToxAix
Toupkia
Poupavia
EAMGOa
Boulyopia

Bopeix
ApepIKA

KevTtpikn / NOTIx

Méoog 6pog AUSpIKf]

33%

Kanwg
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25%
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NoOTI Eup®rin

% MPOTEPAIOTNTAC
H K&mwe Ziyoupol MoAU Xiyoupol
18 57
10 54
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EpmoToouvn otnyv larpikin EmotAun ko
O apUAKEUTIKN

Ep. «[1600 aiyoupol €i0TE OTI N IKTPIKN EMIOTAMN K&I TX POPUXKEUTIKG TTPOIOVTO B0t UITOPETOUV V& AUGOUV TO TTEPIOOOTEQRX, OV OXI OAQ,
oo T MPOPBAAUAT UYEING TTOU QVTIUETWITI(EI N XWPX OKC ONUEQT;» % nporcpalérnraq

m Kamwg Ziyoupol MoAd Ziyoupol

Bopeiax — 58
~ ALEPIKT HIMA 13 54
Kavoddg e 8 50
BpadiNia 17 56
KoAouBic 11 47
Novoude 34
NoTI KopEa
Ivoix
Acia - Eipnvikog  lvdovnoia
AuoTpoAia
lamwvia
Hvwpuévo Baoileio
Meppavia
AuoTpia
. } divhavdia
Bopeia Eupwrin Moo
MEaog 6pog OMavdia
36% 14% EABerial
KaBohou /\|eou0(v10(
aiyoupol MoAwvia
[pAavOia
lomovia
IToxNix
NoTI Euprn POUWVEO(
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Kipiax Zuunrepaopora/
Key Learnings
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NMepiAnwn : To EOviko ZU0oTnua Yyeiog

* JUVOMK®, O GITOWEIC VIO T CUOTANOTC UYEIOVOUIKAC TTEQIBOAYNC TEIVOUV VK
eival axmaio1600&ee, pe Tnv mAsiown@Pia voe Bewpel 0TI TO CUCTNUO UYEIGC TNG
XWPOC TOUC €iTE BPIoKeTaI O€ KPion (25%) €iTe emOEIVVETAI (32%).

* Movo 10 7% mioTelel OTI TO CUOTNUO UYEIGC TNC XWPOC EIVOI 0 EEXIPETIKN
KAT&OTOON, K&I EVOC O0TOUC TPEIC (35%) TO XXPAKTNPI(EI 0€ ATTAN «KGAN
KXT&ROTOON».

* AvTIOETO, TIEPIOOOTEPOI OO TOUC MIooUcC TTOAITEG TNC IpAavdiag, oxedov ol Jiool
MOANITEC oTnNV EAGOX, Ko TTGvw oo TECOEPIC 0TOUC OEKL OTOV Mavau& Kol TN
Poupavia motelouv 0TI TO 0UOTNNO UYEIGC TNC XWPOC TOUC BPIOKETOI O€
KOT&oTOON KPionc.
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NMepiAnwn : 01 xeipiopoi Twv KuBepvnoewv

* Doov aPop& OTK KITIX TWV TTPOPANUATWY OTX CUCTANOTO UYEIOG, To 0UO TPITO
KOTNYOPOUV TNV &VXTTOTEAEOUOTIKA O10XEIpIoN (63%), EV TO EVOQ TPITO TOU
KOIvOU TG arrodi0El 0€ AVETTXPKN XPNHaTo00TNON (36%).

* XTNV EN\&OQ, N Kpion oTo Z0oTnuo Yyeiog AOyw avemapkolc xpnuaTodoTnoncg
ekKPPaleTal ommd To 41% Twv TTONITMV.

o KaTd uEoo 0po, Aiyo NIyOTEPOI OO TEOOEPIC OTOUC OEKX TTOANITEC TWV 27 XWPWV
EYKPIVOUV TOV TPOTIO UE TOV OTI0I0 N €OVIKA KUPBEPVNON TNC XWPOC TOUG
XEIPI(ETAN TO (NTNUG TNC UYEIOVOUIKNC TTEPIBOAYWNG.

e Ta emimeda EYKPIONC TTOIKINNOUV ONUOVTIKE METGED TWV XWPWV: EIVAI UPNAOTEPO
oTn NOTIx Kopéa (74%), Tnv Ivdovnoia (69%) Kai Tnv Ivoia (68%) Kol
XopNAOTEPO 0TN BouAyopiak (17%), Tov MNavaud (19%) ko Tnv MoAwvia (23%).

MARKET
RESEARCH
WORLDWIDE

uuuuuuuuuuuuuuuuuuuuuuuuuu



NepiAnwn : 01 EunaOeic Opadec & H
Ammown yix TnV larpikn / PappaKEUTIKNA

e Map’ OAG GUTH, OCNUOVTIKA ovOAOYIG (ATYO TT&VW oTTO TECCEPIC OTOUC OEKOK
TTOAITER) €IV TIEMEIOPEVOI OTI N XWPK TOUC PPOVTI(EI IKRVOTIOINTIKG TNV UYEIX
TWV KOIVWVIK& EUGAWTWV Ko TTI0 EUNTaB@V op&dwv Tou MANBuouoU, evw

o AVTIOTOIXN GVOAOYICK TTIOTEUOUV TTWC—OV KOI OX1 EVTEAWC IKKVOTIOINTIKEC-- Ol
UTTNPEGCIEC UYEIOVOUIKAG TIEPIOAWNG TNG XWPXKC TOUC EIVaI TOUAKXIOTOV Q1O TIC
KXAOTEPES OTOV KOOUO.

e TENOC, Aiyo AIyOTEPOI GO TOUC WIOOUC TTONITEC TWV 27 XWPWV EIVAI Olyoupol OTI
N IKTPIKA EMOTANN K&I N POPUOKEUTIKA 6 ADGOUV T TEPIGOOTEPX OTTO T
MPOPBAANOTN UYEIKS TTOU QVTIMETWTII(EI N XWPO TOUC CAMEPC.

e & QXUTEC TIC ONAWOEIC, TG EMITTEDC EUTTIOTOOUVNC EIVAI YEVIKX UYNAOTEPT OTN
NoTIon Kopéa, Tnv IvOia Kau Tnv lommavia ko To XapnAOTEPR 0TN BOouAyapic, TOV
Mavopud Ko TNV EAGOC.
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EuxapioToope

(IlS" GLOBAL ECONOMIC CONFIDENCE

STUDY RELEASE 2023

More info? Ask antigoni@focus.gr
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